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1. BAXRROHEECETIHRZEFEM

(1) EBMEZZ 21 HICOREEE

R ER A (UNWTO) ICLBE. #9 6.8 B A THHo% 2000 (Ff 12) ENtH AL EOERENLE
FEBM S EARTES) N, 2010(FRL 22) FI(CIF 10 8 A 2020 (FRE 32) £EICIF 15 E AL

FRILTVET,

OB, B7I7 - KEMDEMRENXLERIZFLIL. 2000 F£h'H 2010 EFTORICET 6.0% (£
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GDP 1 10.4%I| 4259559k 3,900 BAK FILICETEL., B EEEEST LB LEEOMEAOML,
HANDEEAEHND 8.3%ICHHYTS 2 (& 3,122 AAICLRERAATVET,

EROBNEROFFRR (2007 £F RfE)

i) PITKEM =R 3—Av/S A 7705
BHEEGDP (HERI) 5,390.88 1,282.43 117.53 2,128.54 1,856.77 112.82
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NIZERNAEEZEEY 950 JkKAD 5.8%ICENFET,

ERNRITHEEEDTISAI AR (2005 F B BEAL: kM)

FHASE ARTT,
1.6, 6.6%
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(2) WEAEOEME)E-S—FEDEM

BEREDBDHEUNEECEST, XEPTE, KCLBFEINLE BB AMBERLERET
DITERTILCINEAEMNEMERZ L. e, HUWVBNERATRIETHEICLD. FIELEE
[CEANBIE-—FEIBPT CENREROTNET,

(3)  XibfESREFDELET D EOR DRI

HBORHALUBOESDEELLT, BERICRERINI ZOEERARELTVES TIBA
@ B ER |t B E K ARG FRIEOR IBEDEH LV UL TERD AT EREB HHIHERN ZL<
BligSnFEUi, S&IE. CNOSUETESRDEEEES(C, SUEEREFDELET—I TN -HIOADR
TYTPYINERBEELSTVET,

(4)  [ElEERLICLSFEREOLER

RBOPIDERNCE, EAHIEAIER - XILTERNHHEDD, ENHRIELTVSHRE L IoE
BHNET . IOV FNREL TG~ ~ NI EEITUIFFER VTN, B - EE - RBERFLESTE
SFLRE - MEERATVET,

EOSH ., THILEDSHBEBNBIHICHHE REFROREL - TREHD, BiEtEmR LSE3
CET, RFFABCTEBRIRGFELCEHOICENREELOTVET,

(5) DmFERELTELHZIABHORRETEOEZEHOMA L
RBOBATOBMERIE. FHICI TRIHIRRCHIFT . ECTEH RN T ELHHET

EEHRULUNKIER, VRV aVDFH-FRELECED KBICEAKGFEDOLBVEAORENES
HBENREERBOTVET,
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RBNEAFECEOTRIELIANB R R ABE T CTHRILWHICIE., BOMBERALEROFELT
TR RBICHFETEIRBEBBLERLGRAY MEBNET, 2OH . BiBADTIEAPTHTRDR A
FIfEEOE L. RUEAKREEERRESE S ENFREELB TVET,

(7)  TARBSMERDE S FERE R DE e DEHEIC L SFF R

RBIIATEMEROCHEATERHTOETA, BBHOR - FELU-SE - AROZHR R U]
BCLBNAMBEABRIFEELCVET . BOBAEILKL. EENESHILH. BDHICHFET
PENEBERESHICHRIL., /B PR TRELHIC, BHANOOFELHFERBEATEBPINIC,
LI - M eRETIRE ., FEREDDET I EDER A EDELELFRBELTOTNET,
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BB TR, FRTIV-IREICBVTZDIVUARY YAV a2 T ANTVNET , AR YAV ROV TER
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EH3ih., BAEEEEMEERIE. TRERPNPOICLIBEAELESTENOSMERETILE.
LA TOIMNMEHRIENREBEL O TNET,
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5. BBOSNMNTVSY—TT1VTRER

(1)  FEIRE

RBETOMEBELBVEONHY, BHRTOBMMELTOERIMPISNTNET, UL, BEHE R E
it DER S [CEE BT TVET
RRUEXROT, BEHRFLEFURERERTIVNBIL>TENFIN EFNENoDIRENENT
WET, T, kT IREECE FREZOESHEHEROIRULIARLONET .
SHROERNGEABRTHINER]. TR TER - I1EES LIFHEEL(C, BiBICLMEL
[HE—IDIENECLE PR, BT - X(CHLEEH ERIET IV ENHNET .

(2) EHEIRIR

HBHERATIEALMELTIE, EMS 100~150km BRICHD. T5ERITREI OB RERL
the, T2 RMEDINEFHRIOVY - MuLHDET,

TNEFN. BHBEILOT7IEAOFEENR LLTNDIE. BAMSMEELLTNSIE, 7Oy
FE—ILPESTEE - I MERBE AR HIEBEDHBRANHONET,

F TELHMAEDL. TFERIEF. B7ITHIDI VNV RICEBRITIV-FTRRAETEIVTERS
TWEY,

(3) IOOIRIE

BV IR v IR-DHEERUE T ILESRE Z2 BB - FIHZZE O 24 BEEBECINEY I 7%
FILELENE AR AZOEMA RIADHBIKRCHIFET,

ERNRTICHTBAEZTEIEHLERBIBOP TRASIVKEEHIFLTVIN BR—ASE
NOEAB L RITOEE - ARELBDMERICHIFT, BAMSOEEILISOITRHONIEDER
NCABDEER) M XTI RKXDBALEICLD ZHEEATIVORBIRHONET,

F. Bl REL B th 3NN H B RIREICE B LB A O SN A OV TOERNABELE-T
FET,
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1. BBHEABRRERERE

(X&)

¥ 1% BARBCETIERORFICESFTSINEDMOERET ORI EEN LIRS HEE (LUTE
(CTERLEBE 1ELVD, ) DEAMBENAICONT, B AERURAETICCEENELT, BETHE
B RE (UTIHABRERE LD, ) ERET S,

(FRE%EIA)
B2& BAHBEREQI. RIIBTIFRENETS,
(1) BAERABERUVEAERGTEOERICETICE,
(2) MEROBNEIBICEATSRENREICIEUEZFIRIOVTOEFERMREICEHTECE,
(3) HI2 B(CHBIFRLODEN, 5 1 FOBMEERT DL ELBEIER

€::t)
B35 BABBIEBORE UTECIZE L), 14NLREL, RIHBIFEEDIBMoTEN
FEL. XIEHT S,
(1) BERUVEAICEATIEROERE
(2) FiRERE
(3) AFEICLNBHINEHE
(4) W&
(5) HIESIHIBIFHL00EN, RMFCBLEERNE

(£8D)
% 4 5% ZEOEHE. 1FEL BEEHTLL, £EL. ZRLCRENELZEEORENZ ANV,
AEEDRAELMET S,

(ERXRUEIER)
B5K BUALHBREC ERRUVEIERE1AZES
2 EREF.TREL,BIERE. TRMERTIEER TS,
3 ERE.BABBRBEARL. 2HERETS.
4 BIERE. EREMEL, ERICEHNHIEED. TOBHRKET S,

(&

F6% PLBBSBORM UTHITRM I, )3, ERIBEL. ZORRLLS,

2 REE. ZEORMUENHRLEHE. BCEFTERL,

3 EEE. RENGIEROLLEL. RBIIF UM OB EHESY . HIREERERHZCLNTE
3.
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BTE BAHBERRE. BREEIENTES,

2 BRICHEREEE. ERMEBTIEENICK TS,

3 MREE. 4ZBROEHEEETD,

4 BERCEHNHIEEI. BRCBITIEDISNLAERNHONUHIERTHLON, EOBBHEN
#33,

5 MR BABREIBORDICISL, REBRERIOOVTGARRUVREEITL. TOBERERELET
NG,

6 EIXK.FAFZRUE6FORER. BRIOVWTEATS, COHRICBVT,. FIFRUE 4 EFF
[REIEHIDITEEEIE. 5 6 FHIERIEHIDITHERIE. [FEIEHBDBTEEE IEHH
BA200ET B,

(&%)
B8R BAHRIBORBL. ABKRBIELEICSVTUETS,

(F)
FoF COEMIIENRLOOEFH, BEBFEIEL, ERNFICEND.

B B

1 ZO&EFRIE.ERKI19F 4 A 1 BhoiETTD,

2 % 3 ZVHEEICINRVCEBIN, XIIEGSNEZENELIL. F 4 FOREEICHIDOLT ., T/
204 3 A 31 AFTET B,
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BABRIE BABRIBOMERNA
BARKRFTEREICONSATY1—)LEREA

ER 1946 A 14 B(K)

BAERFEREDRA. FHim

ER 194 7 A 18 H(K)

BT AESEHE VaVCOVTHRET
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TR 194 8 A 23 B (K)
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FRE 19 4 10 A 11 B (K)
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NIV T4 AVNDY RICDOWTHRET

ERK19F 11 B 7 80K)
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FERL 194 12 A 6 B(K)

BAERFHERIERE
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